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Varanasi one of the world’s oldest living cities, stands as a timeless confluence of

spirituality and cultural heritage. In 2024, Varanasi emerged as India's top tourism
destination, attracting over 11 crore visitors and surpassing popular spots like Goa and
Jaipur in footfall. This growth has been driven by spiritual and cultural tourism, improved
infrastructure,and global recognition.
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With recent advancements in infrastructure and connectivity,alongside a global resurgence
of spiritual and cultural tourism, Varanasi is uniquely placed to attract investment and
international collaborations. To harness this potential the Indian industries Association (l1A)
is hosting the “lIA International tourism and hospitality Expo Varanasi 2025” from 18 to 19
December in Varanasi. This is the first time that an expo is specially focused on tourism and
hospitality industrytogether is being organised inVaranasi

This expo is strategically designed to showcase the immense opportunities and largely
untapped potential across tourism culture and hospitality to a global audience. It will bring
global investors, diplomat, business leaders and entrepreneurs and cultural stakeholders
together on a common platform, which will open a channel for dialogue and partnership
amongst them . As the Expo aims to explore the rich cultural and spiritual heritage of
Varanasi,special emphasis has been given on the Budhists circuit.

The Buddhist circuit is a special journey following the life of Gautam Budh and the earlydays
of Buddhism. Three of its major sites are located near Varanasi, which makes the city a
premier hub for tourist and pilgrims from Buddhist nations.

Over the two days, the expo will feature high-level conferences, panel discussions,
exhibitions, B2B networking, and curated site visits which will highlight both investment
potential and cultural richness. It will also provide stage for Indian artisans under One
District One Product (ODOP) initiative, creating new global linkage for traditional Crafts. The
Expo aim to establish Varanasi not only as a timeless spiritual destination but also as a
modern hub of tourism, culture and sustainable economic growth by generating concrete
investment agreements, boosting the international tourist, arrival and strengthening
cultural and diplomaticties.




Core Objectives

Promote Varanasi as a Global Tourism Hub

Highlight its spiritual, cultural, and heritage
significance on the world stage.

Attract Foreign Direct Investment (FDI)
Encourage global investors to explore
opportunities in hotels, resorts, transport, and
cultural infrastructure.

Facilitate B2B and B2G Collaborations

Enable meaningful networking between Indian
and international stakeholders.

Promote Gl & ODOP of Varanasi region

Provide global markets for artisans through
India’s One District One Product initiative.
Strengthen International Relations - Deepen
cultural and economic ties, especially with
Buddhist nations and global partners.
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Program Highlights

Day 1 - Knowledge & Engagement

Inaugural seminar with addresses by dignitaries
and policy makers.

Thematic seminars, panel discussions, meetings
and product/ service exhibits.

Day 2 - Partnerships & Experiences

Structured B2B meetings between Indian & global
investors, tour operators and businesses

Curated site visits to the Ghats, Sarnath, and
artisan workshops.

Evening cultural program with traditional music,
dance, and networking dinner.

A

Sessions: “Varanasi: From a Spiritual City to a MICE Hub,” “Investing in India's
Heritage: The New Growth Frontier,”and "Building a Sustainable Tourism Ecosystem.”

TOURISM &
INVESTMENT
OPPORTUNITIES

Focus: Infrastructure modernization, wellness & medical tourism, government
incentives,and investment showcases.

Sessions: “Reconnecting the Buddhist Trail," “Preserving & Promoting Heritage: The
Role of International Collaboration.”

BUDDHIST CIRCUIT:
COLLABORATION
& DEVELOPMENT

International Participation: Ambassadors & representatives from Cambodia, Japan,
Thailand,Bhutan,and others.

Sessions: "Digital Transformation of Tourism,” "Leveraging Al & VR for Immersive
Experiences.”

TECHNOLOGY
& INNOVATION
IN TOURISM

Focus: Smart solutions for crowd management, digital booking, and virtual heritage
showcases.




Exhibition: Showcasing Varanasi silk, woodwork, terracotta, etc.

HAHD]EHHHS Sessions: “The Art of ODOP; From Local Craft to Global Brand.”

(1 & 0DOP)

Objective: Build global buyer linkages for Indian artisans.
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Woolan Carpats (Jaunpur) Carpet & Brassware (Mirzapur) Zar Zardaji & Black Rice (Chandauli) Powerloom Textile, Mae  Wall Hanging {(Ghazipur)

s TEUn T 3o

Black Pottery {Azamgarh)  Bindi, Tikuli (Ballia)  Carpet (Bhadohi} Banarasi Sarees, Wooden Toys, Stone Carving & Gulabdi Meenakari

PROMOTING Exhibition: Showcasing Varanasi silk, woodwork, terracotta, etc.
CULTURAL Sessions: “Cultural Importance of Kashi- Intangible Heritage”
HERITAGE Objective: Build global buyer linkages for Indian artisans.

INTANGIBLE CULTURAL HERITAGE OF VARANASI

Varanasi, one of the world’s oldest living cities, is a timeless confluence of spirituality, tradition, and creativity.
Revered as the cultural capital of India, it embodies millennia of rituals, philosophy, Literature, music, art, and
craftsmanship that continue to thrive along the ghats of the sacred Ganga. From its ancient temples, narrow lanes,
and bustling ghats to its vibrant festivals, Varanasi preserves a living heritage where devotion and daily life are
inseparable. It is the cradle of Hindustani classical music, and literary excellence. This enduring cultural tapestry
not only reflects India’s civilizational depth but also inspires artists, pilgrims,and seekers from around the world.
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Ghats of the Ganga: Varanasi has over B0 ghats, each with its own history and ritual function,
Dashashwamedh Ghat, Assi Ghat, Manikarnika Ghat, and Panchganga Ghat are among the most revered,
showcasing steps built in different eras with distinctive stonework,shrines,and pavilions.

Temple Architecture: The Kashi Vishwanath Temple, Durga Mandir, Sankat Mochan Hanuman Temple, and
Nepali Mandir represent a range of styles — from Nagara spires to Nepalese pagoda-style carvings —
reflecting centuries of patronage and regional influences.

Sarnath: Just outside Varanasi lies Sarnath, where Lord Buddha delivered his first sermon. The Dhamek
Stupa, Chaukhandi Stupa, Ashokan Pillar, and Sarnath Archaeological Museum preserve outstanding
examples of Mauryan and Gupta art and architecture.

Crafts & Artistry: Banarasi silk weaving, gulabi meenakari (enamel work), brassware, wooden toys, and
intricate stone carvings embody the city's artisanal excellence.

Historic Institutions: Ancient libraries, Sanskrit schools,and traditional markets preserve the city's scholarly
and commercial legacy.

Tangibfﬂ Cultwral ‘Heritage :

‘Tntang.ibie. Cultural ‘Heritage

Spiritual Practices: Daily Ganga Aarti at Dashashwamedh and Assi Ghats, ritual bathing, chanting, and
countless temple ceremonies sustain a living spiritual tradition.

Music & Performing Arts: Hindustani classical music gharanas, Kathak dance, and the shehnai tradition of
Ustad Bismillah Khan keep performance culture vibrant.

Festivals & Rituals: Dev Deepawali, Ganga Mahotsav, Ramnagar Ramlila, and countless local melas blend
faith with community celebration.

Literature & Scholarship: Sanskrit learning, Vedic studies, and the works of saints and poets like Kabir and
Tulsidas have shaped the city's intellectual ethos.

Cuisine & Folk Traditions: Kachori-sabzi, tamatar chaat, malaiyyo, paan, folk songs, storytelling, and street
theatre reflect Varanasi’s living everyday culture.




INAUGURAL
SEMINAR

EXPO
INAGURATION

LUNCH

INVEST UP
SEMINAR

PANEL
DISCUSSION

HIGH TEA

PANEL
DISCUSSION

CULTURAL
PROGRAM

DAY
CLOSING

EXPO
RESUMES

PANEL
DISCUSSION

PANEL
DISCUSSION

LUNCH

PANEL
DISCUSSION

PANEL
DISCUSSION

PANEL
DISCUSSION

B2B
MEETINGS

CLOSING
GEREMONY

Event Inauguration by Chief Guest followed by Seminar on
“Roadmap to 5 Trillion $ Economy through Tourism in UP”

Expo Inauguration by Chief Guest

Session dedicated to Invest UP and seminar on
Opportunities of Investment in UP

Buddhist & Jain Tourism Circuit

Astrology & Vedic Tourism in Varanasi

Cultural Importance of Kashi with Cultural Program

Meet & Greet Gala Dinner

Expo resumes on day 2

Uttar Pradesh Tourism Policy 2022 skill development
and employment opportunities in tourism

MICE Tourism in Eastern UP - Role of events in promoting
Tourism and its impact on economy

Local Artisans and ODOP G| Products

skill development and employment opportunities in tourism

Spritual Tourism - Hidden Temples of Kashi

B2B Meetings with Exhibitors and all the stakeholders
of the Tourism & Hospitality Industry

Valedictory Session, R&R




EXHIBITOR PROFILE

Housekeeping & Guest Supplies | Bed & Bedding | Commercial Kitchen
Equipment & Machines | Tableware, Crockery & Cutlery | Operating Supplies &
Equipment (OS&E) | Storage & Refrigeration Equipment | Interiors, Furniture &
Furnishings | Food Dairy Products & Beverages | Bakery & Confectionery |
Packaged Food & Meat, Seafood, Poultry | Hospitality Technology & Automation
(loT) | Security, Surveillance & Access Control Systems | Cleaning & Hygiene
Solutions | Wellness, Recreation & Spa

National & State Tourism Boards | Hospitality & Accommodation | Travel &
Tour Operators | Transportation & Mobility | Adventure & Experiential Travel |
Wellness, Ayurveda & Yoga Retreats | Technology & Travel Solutions | MICE
Centers | Event Organizers & Planners | Food & Beverage in Tourism |
Education & Training | NGOs in Respﬂnmble Tourism | Eco-friendly Travel
Products & Services
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TOURIGA'S  TOUR G TRAVEL OPERATORS
HOSPITALITY HOSPITALITY SUPPLIES
‘r HOSPITALITY TECH
p 0 EDUCATION & TRAINING
As1,2025  MICE & ECO TOURISM
GOVERNMENT ORGS
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Target Rudience

International Diplomats - Ambassadors, High Commissioners, and Trade Representatives.
Business Leaders - CEOs from hospitality, aviation, tourism, and investment sectors.
Investors & Financiers - Banks, PE firms, and global investment companies.

Exporters & Entrepreneurs — Handicrafts, textiles, and cultural product promoters.

Government Officials - Ministry of Tourism, UP Tourism, Invest UP, and policy makers.

Expected Outcomes

Investment MoUs & Agreements for tourism and hospitality projects.

Tourism Growth with increased international footfall, especially from Buddhist nations.
Job Creation through new ventures in allied sectors.

Global Recognition of Varanasi as a world-class spiritual and cultural destination.

Strengthened Economic Ties leveraging tourism as a pillar of India’s diplomatic engagement.
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BRAND ASSOCIATIONS

SPONSORSHIP AVENUES

Benefits
Complementary Stall
space

Link with logo on the
Website - www.ithexpo.in
Exhibitor’s Logo in
Advertisements /
Promotional Material /
Website

Logo on visitor’s E-Invites

Logo on Hoardings

Logo on Main Entrance
Gates

Logo on Backdrops of
inaugural function /
seminars ete

Company Catalogue in
Delegate Kits of Seminars
to be conducted during the
event

Logo on Exhibitors
Directory / Event Report

Mention in Radio
Publicity

Permission to display the
company’s Banner(s) at
the venue of the Exhibition

Standees near the business
discussion area / Seminar
Halis

Company’s Product /
Services Emailer to more
than 10000 members of
1A & Visitor Registered
online prior of start of the
event

One page Colour
advertisement in 1A News
Magazine / event report

Sponsorship Amount
excluding GST @ 18%

Sponsor

Co-Sponsor

2 E-mailers

2 Insertion

1 E-mailer

I Insertion

< 5 laocs
S 6000

? 3Llacs
$ 3600

|
i &
IQSEITALITY

m :

W MINISTRY OF
¢35 TOURISM A

ATAE L] .
|NEARS INDUSTRIES ASSOCIETION

VARANASI

- B FOWENIHD

‘J HEW DN

Indgatemat Promotion & Facllsatien
Ay ol Govt. of Lmar Pradosh

GANGES

VARANAS]

ude= HaTey
MINISTRY OF
TOURISM
NDEAN ISTUSTRIES KSSOCIATION e v
VARANASI

INVEST U

Imagetmant Promotion & Facibtaton
Aguencry of Gorel, of Uttar Pradesh

i
ClA

GANGES

VARANMNASI

A ECEEACIEGIE




Exhibit

= ZONE

P lIA ITHE LAYOUT

An Image of CONFERENCE HALL

STALL SIZES & QTY
ZONE STALL  SIZES  QTY

o EE RN Li-La 'IBS-qm. 4
sesess ZONE1 | py-ma  1550m a
sasEs® PLI-52  9sam. 52
EEEEES

[lzm?anrﬁui DH 1- 18 sqm. ]
EEEEE E
EEE EE N zu"E3 m
- L s O O
EEE EE =
EEE BN

STALL TARIFF

For Domestic | For International |

Type e | e
| BuiltUpStall  INR8500 = USD200
| BareSpace | INR7500 | USD180

BANK DETAILS FOR PAYMENT

A hame: INDIAN INDUSTRIES ASSOCIATION
Bark Mame: PUNJAB NATIONAL BANK
anch: Vilhufi Khand Gomb Nagar, Lucknow -10

afc: 39268002105000804

IFsc; PUNB0392600 [ e

Contact For Details on:

N +91 7518021806
|A +91 7565001461
+91 9335227167

Send you enquiries on :
helpdesk@ithexpo.in | iiovaranosi@gmail.com
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INDIAN INDUSTRIES ASSOCIATION

Indian Industries Association (IIA) is an apex representative body of Micro, Small and Medium
Enterprises (MSME) with a strong membership base of about 13500 Micro, Small and Medium
Enterprises (MSMEs). I1A is a member of National Board of MSME as well as an accredited association
from NABET, QCI with GOLD GRADE. ITAs motto is to create an enabling environment for the
development of MSMEs in today's ever changing and extremely competitive industrial scenario.

ITA's formidable presence is the direct result of its extensive network of more than 50 chapters spread
in most of the industrialized districts of U.P, Delhi, Uttarakhand and surrounding states. It has carved a
niche foritself as a leading perpetrator and facilitator in the M SME circle while striving for their cause
since its inception in 1985.

In 1985, a group of committed young professionals joined forces and conceived the idea of an
organization that can act as a c atalyst for the promotion and growth for Micro, Small & Medium
Enterprises. It was thus that U.P Chapter of NAYE (National All iance of Young Entrepreneurs) came
into being. In July 1992, however, NAYE was renamed Indian Industries Association (IIA) with the ro
les and objectives of the organization further widened to suit the needs of changing socio -economic
environment.
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Mational Office Head Office Varanasi Office
Thakkar Bapa Smarak Sadan, IIA Bhawan,Vibhuti Khand, 8th Floor, Vinayak Plaza,

Dr. Ambedkar Mag, Link Road Gomtinagar, Lucknow - 226010 Maldahiya, Varanasi- 221001
Jhandewalan, New Delhi-110055

Toll Free: 18003095455 Mo. 98392 66511 93352 27167
email: helpdesk@ithexpo.in, iiavaranasi@gmail.com
website: www.ithexpo.in, www.iiaonline.in




